
 
 
 
 
 
 
 

Common Mistakes on CSA Advertisements 
 
As all Certified Senior Advisors should know, detailed guidelines for advertising 
appear in the CSA Code of Professional Responsibility (“Code”). CSAs are 
responsible for ensuring that advertisements on which they appear 
comply with these guidelines, whether they have created the ad themselves, 
or it was created for them by a third-party marketing vendor. (NOTE: websites 
are also advertisements.) 
 
Although the Code’s guidelines cover well the “dos and don’ts” of advertising, 
some CSAs have said that they’d like to see examples of ads that are marked to 
show noncompliant elements.  
 
Please review the example ads on the following pages to see common “mistakes” 
that CSAs make, or approve, in marketing materials. These examples are actual 
advertisements that SCSA “annotated” before sending them back to the CSAs 
for corrections, with “identifying information” for those CSAs deleted. 
 
Here are the most common mistakes on advertisements, especially those 
distributed for “informational” seminars and workshops: 
 

• No contact information displayed for the CSA 
• CSA does not display his/her profession 
• CSA does not have expertise in all subject areas listed 
• No statement as to the “true purpose” of the event  *

• Inaccurate or incomplete description of products and services 
• Incorrect logo used (SCSA logo instead of CSA member logo) 

 certain content in your own advertising noncompliant with the CSA Code? 

 
8, 2 noncompliant CSA 

advertisements have become CSA Board complaints! 
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If so, SCSA strongly suggests that you promptly make appropriate changes. 
Noncompliant CSA advertising can result in a formal disciplinary review
by the CSA Board of Standards. As of February 200

 
* Ads for “informational” workshops and seminars must include language similar to the following: 
“The purpose of this event is to identify prospects for the products and services we sell.” 



 
 
 



 
 
 



 

 



 

This ad displays no contact information for the CSA, the CSA’s profession is not listed, 
and the ad does not include language as to its “true purpose.” Do you know why the 
circled elements are also causes for concern? (Answers at bottom.) 
 


